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America is holding on tight for a year of unpredictable change. Market uncertainty, global events and
political shifts could influence the commercial real estate industry dramatically. During this time, it’s
important to maintain a marketing strategy that helps your business not only stay afloat but also
thrive in 2023.

Here are five key trends impacting digital marketing in the commercial real estate industry:

1. LinkedIn as your Trojan horse: LinkedIn has been around for many years but has recently posted
record growth and engagement. It’s expected to account for 25% of B2B advertising within two
years. Despite these stats, few commercial real estate pros take advantage of the platform. What
can you do now? Build LinkedIn into your plans strategically.

2. Increased use of drone photography and videography: The price of drone photography has
declined significantly, enabling commercial real estate owners and brokers to show off their
properties and surrounding amenities at higher quality and a lower cost. As soon as you score a
listing or need photography for an OM, schedule skilled drone photographers and videographers for
a session.

3. Outsourcing to digital marketing agencies: With 50,000+ layoffs over the past few weeks,
businesses are beginning to look for strategic ways to maintain their marketing momentum.
Outsourcing to digital marketing specialists not only saves money and time, but can also spell the
difference between making a little progress over making major strides during this uncertain period.

4. Chatbots on websites: Chatbots have grown in popularity since the onset of the pandemic,
providing companies with practical and real-world solutions that mitigate the need for human
intervention in mundane tasks. For commercial real estate companies, particularly on the
management side, integrating an interactive chatbot will diminish back and forth with tenants and
potential tenants, cutting costs and saving time.

5. More influencer marketing:  Real estate influencer marketing is expected to be an $18 billion
industry in 2023. Influencers enable your company’s social media to reach the right target audience,
boost brand recognition, and generate engagement. Don’t miss out.

Commercial real estate firms need to tap into digital marketing strategies that will help them maintain
their competitive advantage in 2023—and beyond. Stay tuned for more as the year progresses!
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